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Q.1. (a) Graphic design is a creative process that involves visually communicating ideas and messages 

using typography, imagery, color, and layout techniques.  

It encompasses various mediums such as print, digital, and multimedia to create designs that effectively 

convey a particular message or concept. 

 

(b) Five career opportunities in the field of graphic design include: 

1. Graphic Designer: Graphic designers are responsible for creating visual concepts, using 

computer software or by hand, to communicate ideas that inspire, inform, and captivate 

consumers. They develop the overall layout and production design for various applications such 

as advertisements, brochures, magazines, and corporate reports. 

2. Art Director: Art directors are responsible for the visual style and images in magazines, 

newspapers, product packaging, and movie and television productions. They oversee the design 

team and work closely with clients to ensure that the visual elements convey the intended 

message effectively. 

3. Web Designer: Web designers create the look, layout, and features of websites. They are 

responsible for designing the user interface, ensuring that the site is visually appealing, easy to 

navigate, and functional. Web designers often work closely with developers to implement their 

designs. 

4. Illustrator: Illustrators create original artwork for various projects such as books, magazines, 

advertisements, and websites. They use their artistic skills to visually interpret concepts and 

ideas, often working closely with clients to understand their vision and requirements. 

5. Brand Identity Designer: Brand identity designers specialize in creating visual identities for 

companies, products, or services. They develop logos, color schemes, typography, and other visual 

elements that represent the brand's personality and values, helping to establish a strong and 

memorable brand image. 

 

 

Q.2. Five roles of a graphic designer in society include: 

1. Visual Communication: Graphic designers play a crucial role in visually communicating ideas, 

messages, and information to the public through various mediums such as advertisements, 

posters, websites, and social media graphics. 

2. Problem Solving: Graphic designers often need to solve complex visual problems, such as 

creating designs that effectively convey a specific message or evoke a desired emotional response 

from the audience. 

3. Cultural Influence: Graphic designers contribute to shaping cultural trends and movements 

through their visual creations. They have the power to influence public perception, challenge 

social norms, and spark conversations on important issues. 

4. Brand Representation: Graphic designers help businesses and organizations establish and 

maintain their brand identity by creating visual elements such as logos, packaging, and marketing 

materials that represent their values, mission, and personality. 

5. Accessibility: Graphic designers play a role in making information accessible to diverse 

audiences by creating designs that are inclusive and easy to understand for people with different 

backgrounds, abilities, and preferences. 



Q.3. Five competencies, attitudes, and behaviors of students for employment and customers in graphic 

design include: 

1. Creativity: Students should demonstrate creativity in generating unique and innovative design 

solutions that effectively communicate the intended message and resonate with the target 

audience. 

2. Adaptability: Students should be able to adapt to changing design trends, technologies, and client 

preferences, remaining flexible and open-minded in their approach to problem-solving and 

project execution. 

3. Attention to Detail: Students should possess strong attention to detail to ensure that their 

designs are visually appealing, error-free, and meet the specific requirements and specifications 

provided by clients or employers. 

4. Communication Skills: Students should have excellent communication skills, both verbal and 

written, to effectively communicate their ideas, collaborate with team members, and present their 

design concepts to clients or stakeholders. 

5. Professionalism: Students should demonstrate professionalism in their work ethic, attitude, and 

behavior, including meeting deadlines, responding promptly to client feedback, and maintaining a 

positive and respectful demeanor in all interactions. 

 

 

Q.4. Lettering refers to the art or process of forming letters or characters by hand or with the use of 

typography. 

 

(a) Three main differences between Roman and Gothic lettering are: 

1. Style: Roman lettering, also known as serif, is characterized by the presence of small lines or 

flourishes at the ends of strokes, which aid in readability and flow. Gothic lettering, on the other 

hand, typically lacks serifs and features more angular and geometric shapes. 

2. Historical Origin: Roman lettering traces its origins back to ancient Roman inscriptions and 

manuscripts, characterized by its classical proportions and elegance. Gothic lettering emerged 

during the Middle Ages and was primarily used in manuscripts, architecture, and religious texts. 

3. Legibility: Roman lettering is often considered more legible and suitable for body text due to its 

clear, uniform strokes and serifs. In contrast, Gothic lettering may be more decorative but can be 

less legible, especially in smaller sizes or when used for extended passages of text. 

 

 

(b) Definitions of the following terms: 

(i) Serifs: Serifs are small lines or flourishes that extend from the ends of the strokes in a letter or 

character. They are often used in typefaces to improve readability and create a sense of continuity 

between letters. 

(ii) Hieroglyphics: Hieroglyphics refer to a system of writing used by ancient Egyptians, consisting of 

pictorial symbols or characters that represent objects, sounds, or concepts. Hieroglyphics were typically 

inscribed on stone monuments, papyrus scrolls, and other surfaces. 

(iii) Typography: Typography is the art and technique of arranging type to make written language 

legible, readable, and visually appealing. It involves selecting typefaces, font sizes, spacing, and layout to 

create effective and aesthetically pleasing designs for printed or digital text. 

 

 

 



Q.5. Five factors to consider when setting up a graphic design enterprise include: 

1. Market Analysis: Conduct thorough market research to identify target demographics, 

competitors, and emerging trends in the graphic design industry. Understanding the market 

demand and competition will help in positioning the enterprise effectively. 

2. Specialization: Determine the niche or specialization of the graphic design enterprise, whether 

it's branding and identity design, web design, illustration, print design, or a combination of 

services. Specializing in a specific area can help differentiate the enterprise and attract targeted 

clients. 

3. Technology and Tools: Invest in the necessary technology, software, and tools required for 

graphic design work, such as design software (e.g., Adobe Creative Suite), high-quality printers, 

scanners, and computers. Keeping up with the latest technological advancements is crucial for 

staying competitive in the field. 

4. Talent Acquisition: Build a team of skilled and talented graphic designers who possess diverse 

skills and expertise in different areas of design. Hiring experienced professionals or nurturing 

young talent through internships and training programs can ensure the quality and variety of 

design services offered. 

5. Branding and Marketing: Develop a strong brand identity for the graphic design enterprise, 

including a memorable logo, cohesive visual language, and effective marketing strategies. Utilize 

various marketing channels such as social media, networking events, and online portfolios to 

promote the enterprise and attract clients. Additionally, provide exceptional customer service and 

maintain positive relationships with clients to foster repeat business and referrals. 

 

 

 

 

 

 

 

 

 

 


